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This information is, to the best of CMG MIôs belief after a 

reasonable inquiry, accurate as of the date of posting. CMG MI 

assumes no responsibility to update this information; and viewers 

should undertake their own due diligence to obtain and confirm 

updated and/or supplemental information. In any event, CMG MI 

does not warrant or represent the accuracy or currency of the 

statistical or other numeric data contained herein.  Numerical and 

monetary data are approximate and are for general illustrative 

purposes only. Advice and recommendations contained are 

intended for general guidance and information purposes only and 

may not be relevant or applicable to any particular loan or other 

transaction in which the viewer may be involved.



Agenda

ÅWhat is the secondary market?

ÅWhy is the secondary market important?

ÅWhat are my secondary alternatives?

ïStrategic approaches

ïContract differences

ÅWhat programs are available?

ÅWho are the main players?
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Investors drive the secondary market 

for mortgages
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What will investors buy?

What will investors buy?

What can I put in portfolio?

Fannie / Freddie

Mortgage Bank

Credit Unions Investors

Products

Origination Aggregation Securitization Investment

Short 
PAC

Long PAC

Companion 
Floater

Inverse 
Floater

IO


