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A The current state of loan programs
A Uncovering new lending opportunities

A Choosing the correct:
I Relationships
| Contracts

A Anticipating resource needs
AA note about todayodos mali
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Despite the lack of loan products, there 5z| .
remains some variation by lender M Mortgoge s rarice Sompany
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A Compare differences in the following conforming loan products

A These correspondent lenders have negotiated variances with the
GSEs

CONFORMING LOANS

* Recently pulled from consideration



